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DISCLAIMER|Forward Looking Statements

The forward looking statements contained in this
presentation are based on the aŀƴŀƎŜƳŜƴǘΩǎcurrent
assumptionsand outlook. Actual results, performance and
events may differ significantly from those expressed or
implied in these forward-looking statements as a result of
severalfactorssuchasthe generalandeconomicconditionsin
Brazil and abroad, interest and exchange rates, future
renegotiations or pre-payments of liabilities or loans
denominated in foreign currency, changes in laws and
regulations, and general competitive factors (regionally,
nationally or internationally).
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AGENDA

SYNERGIES AND PROCESSES

COMPETITIVE ENVIRONMENT

THE COMPANY
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THE COMPANY| History

Golden 
Tulip arrives 
in Brazil in 
GT Paulista 
Plaza.

Chambertin 
appears 
between the 
15 biggest 
Hotel 
company in 
Brazil.

In July, Invest Tur 
made its IPO, 
raising a total of 
R$ 945 milhões 
of gross 
proceeds. 

Beginning of 
IƻƭŘƛƴƎΩǎ 
structure, 
starting the 
operations in 
Brazil with 
acquisition of 
Chambertin and 
owned Hotels in 
Rio de Janeiro. 

Merger of 
LAHotels into 
Invest Tur.

2009

2008

2007

2006

1998
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THE COMPANY | Breakdown View

IVTT

Owned Hotels

V13 owned Hotels in Brazil. 
VOperations are more 
representative in the 
/ƻƳǇŀƴȅΩǎ ǊŜǎǳƭǘǎ Ƴŀƛƴƭȅ ŘǳŜ 
to operational efficiency and 
group infrastructure.

ĄAcquisitions of hotels with big opportunities of upside, management of hotels and 
development of second homes real estate projects in a variety of regions ensure a successful 
future for the Company.

Managed Hotels

V18 managed Hotels in Brazil.
VIncrease in results with cost 
efficiency and economies of 
scales for all company.

Real State Development

V16 greenfieldprojects in the 
Land bank to be developed. 
VGreater possibility of return 
to the company trough strong 
cash generation in the middle 

and long terms. 
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THE COMPANY| The Brand

Agreementwith GoldenTulip, where the companyis
allowed to explore the brand in Latin America,with
exclusivecontract and special fees of international
marketing.

Txaibrandownerto developmentof resorts

The brand is the soul of the Golden Tulip. With the Golden Tulip, new hotels 

Ŏŀƴ ƳŀƪŜ ǘƘŜ ǘǊŀƴǎƛǘƛƻƴ Ŝŀǎƛƭȅ ǘƻ ŜƴǘŜǊ ǘƘŜ άLƴǘŜǊƴŀǘƛƻƴŀƭ {ǘŀƴŘŀǊŘǎ ǿƛǘƘ 

Local FlavorέΦ 



7

THE COMPANY|LATEST HIGHLIGHTS

üAcquisitions of two hotels (Albert International in Porto Alegre and
Bahia Mar in Salvador) supporting the strategy of expanding the
network of hotels;

üWe have begun implementing operating improvements at the Royal
Tulip (5 star) and Golden Tulip Brasília Alvorada (4 star) hotels;

üIncreased our stake in Txai Itacaré from 50.01% to 70.62%;

üTransfer of all shares of the SPE in the São Paulo Fair area project (São
�3�D�X�O�R�¶�Vfinancial center), in exchange for 29.75% of the PSV of the new
project that will be developed on that land;

üImplementation of the Company-wide integrated management system
has already begun;

üReduction in the capital of the Company to partial absortion of the
accumulated losses.


