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T toTvs Market Update
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... consolidating absolute leadership in Brazil ...
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Small and Middle Business

~ 25,700
Active Customers
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... and beingrecognized by many awards.
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TOTVS is one of the 50 companies that can most influence the
market in thefuture
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Highlight in the information technology industry ABRASCA awa
of value creation

1st place in return teshareholderan Novo Mercado in 2009


http://www.totvs.com.br/
../../../totvs.mp3
http://www.totvs.com.br/
../../../totvs.mp3
../../../Video Laercio/microsiga.mpg
http://www.google.com.br/imgres?imgurl=http://www.portaldebranding.com/v1/wp-content/uploads/2010/04/imagemEVENTO.jpg&imgrefurl=http://www.portaldebranding.com/v1/?p=3889&usg=__e3Qo6f43zhHmeTsJS1tQch3Uj9Q=&h=425&w=639&sz=31&hl=pt-BR&start=1&um=1&itbs=1&tbnid=r0RQKdbdosqKeM:&tbnh=91&tbnw=137&prev=/images?q=as+marcas+mais+valiosas+do+brasil+2010+isto+%C3%A9+dinheiro&um=1&hl=pt-BR&sa=N&tbs=isch:1
http://www.google.com.br/imgres?imgurl=http://www.portaldebranding.com/v1/wp-content/uploads/2010/04/imagemEVENTO.jpg&imgrefurl=http://www.portaldebranding.com/v1/?p=3889&usg=__e3Qo6f43zhHmeTsJS1tQch3Uj9Q=&h=425&w=639&sz=31&hl=pt-BR&start=1&um=1&itbs=1&tbnid=r0RQKdbdosqKeM:&tbnh=91&tbnw=137&prev=/images?q=as+marcas+mais+valiosas+do+brasil+2010+isto+%C3%A9+dinheiro&um=1&hl=pt-BR&sa=N&tbs=isch:1
http://www.google.com.br/imgres?imgurl=http://www.comitedeeducacao.cvm.gov.br/imagens/lg_abrasca.gif&imgrefurl=http://www.comitedeeducacao.cvm.gov.br/Participantes/Abrasca.aspx&usg=__fIpRILInLYAhy2ajLjWnXi0UqHc=&h=170&w=230&sz=2&hl=pt-BR&start=22&um=1&itbs=1&tbnid=PkLXClVP6jBXNM:&tbnh=80&tbnw=108&prev=/images?q=abrasca+logo&start=20&um=1&hl=pt-BR&sa=N&ndsp=20&tbs=isch:1

