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Disclaimer: This presentation contains forward -looking statements relating to the prospects
of the business, estimates for operating and financial results, and those related to growth
prospects of TRISUL These are merely projections and, as such, are based exclusively on the
expectations of the Co mp a nmar@agement concerning the future of the business.

Such forward -looking statements depend substantially on changes in market conditions,
project approvals, the performance of the Brazilian economy, the sector and the
international markets, and are therefore subject to change without prior notice .
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2010 Highlights

A Launches
V 8 projects
V 1,249 units
V Total PSV R$ 314 million
V Trisul”s PSV R$ 218 million

A Contracted Sales
V 1,371 units
V Total Sales R$ 336 million
V Trisul” s Sales R$ 236 milion

Trisul

A Net Revenue

V' R$ 209 million
I Growth of 72% vs. 2Q09

A EBITDA

V R$ 36.2 million, margin of 17.3%
I Growth of 106% vs. 2Q09

A Net Income

V R$ 16.8 million, margin of 8%
I Growth of 90% vs. 2Q09

A Cash Position
V R$ 422 million



Trisul

Landbank, Launchings, Contracted
Sales and Operating Performance




Landbank Trisul

A Landbank of R$1.8 billion in Potencial Trisul” s PSV
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Geographic Strategy Trisul

Ve

Taking advantage of the existing demand in the state of Sao Paulo, acting in the low and
middle -income segments;

Geographic expansion of our business

A
V  Cities that fit into the Brazilian government's program Minha Casa, Minha Vida (MCMV)
V  Priority Expansions for Sdo Paulo and Brasilia
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20Q10 Launchings - Contryside of SP Trisul
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Location: Cotia, SP Location: Sorocaba, SP Location: Ribeiréo Preto, SP
Total PSV: R$22.3 million Total PSV: R$39.5 million Total PSV: R$29.9 million

% Trisul: 100% % Trisul: 100% % Trisul: 100%

242 units 198 units 232 units

Avg. price: R$92.1 thousand Avg. price: R$199.5 thousand Avg. price: R$128.9 thousand
Launchings: May/10 Launchings: May10 Launchings: Jun/10

% Units sold: 77% % Units sold: 53% % Units sold: 8%




20Q10 Launchings i SP and Greater of SP Trisul

Varanda Tremembé Stellato Santa Paula

High-income Middle-income Middle-income
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Location: Sao Paulo, SP Location: Sao Paulo, SP Location: Sao Caetano do
Total PSV: R$59.0million Total PSV: R$68.6million Sul, SP

% Trisul: 40% % Trisul: 50% Total PSV: R$30.0 milhdes
40 units 192 units % Trisul: 100%

Avg price: R$1,475 thousand Avg Price: R$357.3 thousand 60 units

Launchings May/10 Launchings Jun/10 Avg. Price: R$500thousand

%Units sold: 88% %Units sold: 58% Launchings May/10
%Units Sold: 58%



20Q10 Launchings i Brasilia Trisul

Joy Residence Free Residencial

Middle-income TriSUI/{}[Z

Location: Brasilia, DF Location: Brasilia, DF
Total PSV: R$45.0million Total PSV: R$9.9million
% Trisul: 50% % Trisul: 50%

169 units 116 units

Avg. price: R$266.3 thousand Preco médio: R$171.0 thousand
Launchings Apr/10 Lancamento: Apr/10
%Units sold: 64% %Units sold: 58%
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