2010 Results




Advertising and other revenues totaled R$ 140.2 million in 2Q10, 43%
higher than in 2Q09 , driven by the performance of revenues from
advertising in the diverse formats we provide to our advertisers, as well as
the growth in revenues from products available in our online platform.
Compared to 1HO09, advertising and other revenues grew by 40%, to
R$261.2 million. Subscription revenue slightly decreased in the period ,
which attests to the quality of the services provided to our subscribers and
users.

EBITDA totaled R$ 85.7 million in 1H10, 12% higher than in 1H09, with
EBITDA margin of 22%, and R$ 45.5 million in 2Q10, 35% up on the same
period of 2009, with EBITDA margin of 23%, 3 p.p. up compared to 2Q09.

Gross margin was 70% in 2Q10, 5 p.p. up compared to 2Q09, and 69% in
1H10.
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Net income came to R$31.1 million in 2Q10, representing a 31% increase
year-on-year.

The number of paying broadband subscribers reached 1.3 million , an
increase of 3.2% over 1HO09.

UOL was awarded for the second consecutive time by the Exame magazine
for the best performance in the competitive digital industry .

UOL was among the Brazilian portals with the highest growth in
audience , in a clear sign of the quality and importance of our content.

UOL Host reached the milestone of 1,000 corporate clients two years
after its launch in April 2008.
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Operating and Financial Performance



Advertising & Other Revenues  (R$ million)

+40% 261.2
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Subscription Revenues  (R$ million)
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Broadband accounts for 76% of
total paying subscriber base
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Paying Subscribers

(thousands)
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Cost of Services Rendered (R$ million)
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Selling Expenses (R$ million) G&A (R$ million)
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EBITDA (R$ million) and EBITDA Margin

+12% 85.7
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EBITDA* (R$ million) —1H10x1HO09

+57.9 -16.5

- 84.6

1HO09 EBITDA Net Revenues CSR SG&A + others 1H10 EBITDA
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Change
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1HO9 1H10

Financial Income 68,529 37,741
Financial Expenses (2,931) (14,012)
Non-realized loss on swap transaction (10,561)
Interest Expenses (877) (1,600)
Net monetary restatement (552) (867)
Others (1,502) (984)
Net Exchange Variation (41,641) (1,637)
Net Financial Result 23,957 22,093
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Gross Result (R$ million)
+18%
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Net Income (R$ million)
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Net Income* (R$ million) — 1H10X1HO09

-16.5

- -3.1
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The information contained in this presentation related to the performance
of UOL until the present date does not constitute any invitation or
solicitation to buy stock. The presentation may contain forward-looking
statements that express the expectations of the company's management
as well as projections concerning future and uncertain events, which
should not serve as the basis for any decisions to invest in the company.
Forward-looking statements depend materially on the maintenance of
current market conditions, government regulations, the performance of
the industry and the Brazilian economy, among other factors, and
therefore are subject to change without prior notification.
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